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' y\ ooks forward in time
' }Q s for the
\ ﬂatements are qualified

in th irety by the inhe nt d uncertainties

ur ;‘f : ¥ ” future « ) pec at \“- s, includmg, but not limited to, the
rlsks as ated | '| : the re ail automotive industry; our business;
our acqu |t|on strategy, our dependence on automobile
manufacturers; and our structure. For additional information with
respect to these factors, please refer to the prospectus and other
information filed by the Company with Canadian provincial
securities commissions.
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y The Company disclaims any intention or obligation to update or
revise any forward-looking statements, whether as a result of
| new information, future events or otherwise.
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P/E Ratlo 12.7
Average Volume (10 day) 59,200
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_ | Eil Parts, service and
A i repair

Annual consumer spending more than any
other Canadian retail segment




ofitable business
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v i m m 10st of fixed costs
T i
 offset ‘ arts a serwce business

Ne ‘ and used vehlcle sales counter-cyclical
and drlve higher margin business such as
finance and insurance and parts and

) service

Automobile dealerships generate
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Substantial Value Attributed to Franchise Rights
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R\ Ab _‘t-;y trac anagement talent and
‘ ady ancement opportunltles within group

* Best practice sales, parts and service process
\ training and implementation
f

; * Expert marketing and online marketing team

* Centralized administrative and strategic
functions




Results of 2012 PwC Trendsette ; o
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* 70% of dealers would like to be semi-retired or
completely out of the business in 5 years

* 60% of owners of dealer groups would like to be
, semi-retired or completely out of the business in
/ 10 years

Industry succession issues present an
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* Apg Q’xi-, ately 1 N every 82 new vehicles
sold in Canada in 2011 from an AutoCanada
dealership

 More than 300,000 service and collision

orders completed at 333 service bays in
| & 2011

11



Y, AU H. ~d
f : ':JU“ O N
w i e v'»\-b{'. HH A

h{ )

" Y
) I 4 < A
1\

A L
N S Y
; \§ N\

W AMS LY
0%

6‘ \‘

' A u ,,‘ \ é
eriencec j] k' ncenti dealer
" " AR
ncipals and ge ne aI managers
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. S nior r anagement owns 42.8% of
A toCanada shares

| * Corporate head office team provides
| management, marketing, financial and
,’ operational expertise

/
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GRANDE PRAIRIE
PLATFORM
Grande Prairie Chrysler Jeep Dodge Ram
Grande Prairie Hyundai
Grande Prairie Mitsubishi
Grande Prairie Nissan
Grande Prairie Subaru

PRINCE GEORGE
PLATFORM
Northland Chrysler Jeep

Dodge Ram
Northland Hyundai
Northland Nissan

EDMONTON PLATFORM
Crosstown Chrysler Jeep Dodge Ram FIAT
' Capital Chrysler Jeep Dodge Ram FIAT
Sherwood Park Hyundai

MAPLE RIDGE Nicholson Chevrolet
PLATFORM PEEROD EERENS Danm%ﬁ;Tgh?yL;Ltl Jeep
Maple Ridge Chrysler Jeep 1 - Dodge Ram
Dodge Ram FIAT ‘ '
Maple Ridge Volkswagen
Abbotsford Volkswagen THOMPSON
Chilliwack Volkswagen Thompson Chrysler Jeep

r s

Dodge Ram

—— ! ‘
LG o I e ~
VICTORIA \é\ Manitoba MONCTON | ot .
Vicionavunda ” \ Moncton Chrysler Jeep i (075 Scotia
ictoria Hyundai ’ , Dodge Ram -

-

KELOWNA GTA PLATFORM
Okanagan Chrysler Jeep

F—
Dodge Ram Cambridge Hyundai \J_\&

401 Dixie Hyundai
Newmarket Infiniti Nissan
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($ millions)

New Vehicle Used Vehicle W Parts, Service & Collision Repair © FlI & Other
Note: Results for the Company for the year ended December 31, 2011 14
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Source: Scotia Economics - Global Auto Report, August 14, 2012
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e High Margins and “&\
vehicles cost more to
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— Highly specialized equipment and skilled
labour required
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\ — Independent repair shops closing
[

— Number of vehicles on the road is growing,
,' creating more demand for available
service bays
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“Absorption Rate”

. AutoCanada’s 2011
absorption rate = 88%
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High Margins and Excellent e“'f \@\‘
\ n e and 28% of
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1 vehi cle sales mcreases a driver of
gro. th in the finance and insurance
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— Relatively low cost operation
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2006 2007 2008 2009 2010 2011

New Vehicle . Used Vehicle ' Parts, Service & Collision Repair FI & Other23
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Revenue $ 1,0089 16.0% t
Gross Profit $169.1 12.7% f
~ EBITDA* $29.1 74.0% %
m Adjusted EPS** $0.89 107.0% f

Adjusted Free Cash Flow 97.9% 4

* EBITDA does not include interest on floorplan financing
**Adjusted EPS is calculated using net earnings before other items (reversal of
impairment of intangible assets and its related tax effect).

Record performance in 2011
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Revenue
Gross Profit
’ EBITDA*

Bl eps
‘ Adjusted Free Cash Flow




Current Assets

Current Liabilities

Net Working Capital
' Long-term Debt

Floorplan debt of $221.2 million included in current liabilities and
netted against inventory which is included in current assets.

On July 31, 2012, a revolving floorplan facility of $240M was
secured from Scotiabank to finance new and used vehicle
inventory representing expected annual savings of over $1 million.

Revolving term facility to increase to $40 million with option to
increase by $10 million. Currently drawn $20 million on revolver.
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Annualized Dividend Rate per Share

(in dollars)

—
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2010 2010 2011 2011 2011 2011 2012 2012 2012




Dividend
Policy

Organic
Growth

'~ gt~

Contributes to

Enhanced
Shareholder Va
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Management update:

lenc ayout policy
\‘%Y"\‘ yearsdueto:
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| require ments

K | ;i. pC h éwarded April 20, 2012

* In 'stment in two GM dealerships in May and June of
2012

—

Potential to add more dealerships

-
([ ]

Improvement in trading multiple allows for accretive
acquisition opportunities

Continued improvement in liquidity of shares
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Improvement in share price of 161%

Average daily trading volume of approximately 25,000
over the past 2 years versus 13,000 in the period prior
thereto since conversion to a corporation o
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Auto Dealership Business H|stor|caII
Profitable

Industry Successm Issue
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