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J.D. Power and Associates Reports:
Dolce Vita Homes Achieves Builder of Excellence Distinction in the Edmonton Single-Family Home Mar ket

WESTLAKE VILLAGE, Calif.: 17 March 2012 — Dolce Vita Homes has been recognized as a JWePo
Builder of Excellence for providing outstandingwsee and high customer satisfaction, accordindghéoX D. Power
and Associates 2012 Alberta Single-Family New Hdun#éder Customer Satisfaction Stufyreleased today.

The study measures new homebuyer satisfactionghoat the new-home purchase and early ownershigriexes
among builders in Alberta and is conducted in dasion with the Professional Home Builders Insttof Alberta.
Customer satisfaction is measured across eigldriadiuilder’'sservice/warranty staff; builder’s sales procesHista
home readiness; construction site/team; workmafhshierials; price/value; physical design elemeatst design
centre/décor centre.

Dolce Vita Homes has been recognized as a J.D. PBuwikeler of Excellence in the Edmonton region.dahieve
this distinction, a homebuilder must perform witkine top 20 per cent of customer satisfaction scarich are
based on benchmarks established in J.D. Power asocfates’ customer satisfaction research. Compeitadhe
Edmonton regional average, Dolce Vita Homes pergguarticularly well in builder'service/warranty staff;
builder’s sales process/staff; construction sigateand physical design elements.

“Builders that deliver their homes both on-time aigtht the first time can reap tremendous rewarsaid Dale
Haines, senior director of the real estate andtoacteon practice at J.D. Power and AssociatesefiTbustomers are
much more satisfied, which boosts perceptions@f thrand image. At the same time, their constongtwarranty
and customer service costs are reduced considerllsya win-win for both builders and their custers. In this
economic environment, as builders seek to maxiifieiency and profit in the face of downward pnigipressure,
even small gains in efficiency can be impactful.”

According to Haines, some builders have been ahteaintain higher levels of customer satisfactmarticularly in
the personal service areas of their businessegicdlly, these companies have a customer-first atiépningrained in
their corporate cultures and prioritize customee dsecause they recognize its positive effects—blotint-term and
long-term—on their brand’s reputation and abildydifferentiate the company from its competitors.

"The Professional Home Builders Institute is promutbe able to offer customer satisfaction surveyingll Alberta
new-home builders,” says Angela Tripathy, Chieffiewate Officer. "Congratulations to the 2012 Buildé
Excellence. Customer satisfaction will set you aathis industry!"

About J.D. Power and Associates

Headquartered in Westlake Village, Calif., J.D. Boand Associates is a global marketing informasiervices
company providing performance improvement, sociadlim and customer satisfaction insights and saistiorhe
company'’s quality and satisfaction measurementdased on responses from millions of consumersadiynéor
more information orcar reviews and ratingsar insurancehealth insurancesell phone ratingshomes and more,
please visitDPower.comJ.D. Power and Associates is a business unihefMcGraw-Hill Companies.
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McGraw-Hill announced on September 12, 2011, isrition to separate into two public companies: MaGHIll
Financial, a leading provider of content and anegyto global financial markets, and McGraw-Hill&ation, a
leading education company focused on digital lewyaind education services worldwide. McGraw-Hilid&cial's
leading brands include Standard & Poor’s RatingsiSes, S&P Capital 1Q, S&P Indices, Platts endrggrmation
services and J.D. Power and Associates. With s&l$6.2 billion in 2011, the Corporation has appnwately 23,000
employees across more than 280 offices in 40 cesntdditional information is available attp://www.mcgraw-
hill.com/.

J.D. Power and Associates M edia Relations Contacts:
John Tews; Troy, Mich.; (248) 680-6218edia.relations@jdpa.com

Syvetril Perryman; Westlake Village, Calif.; (808)8-8103;media.relations@jdpa.com

No advertising or other promotional use can be nwddle information in this release without the egs prior
written consent of J.D. Power and Associatesw.jdpower.com/corporate

HHH

(Page 2 of 2)



