The McGraw-Hill companies

J.D. Power and Associates Reports:
Compensation IsNot the Primary Driver of Financial Advisor Satisfaction with Their Firm

Edward Jones Ranks Highest in Employee Advisosation;
Commonwealth Financial Network Ranks Highest irelmehdent Advisor Satisfaction

WESTLAKE VILLAGE, Calif.: 29 March 2012 — Adhering to best practices regarding firm perfance,
technology, compliance and administrative suppiettythe highest levels of advisor satisfactiorere@mong
advisors who receive payouts that are lower thdostry average, according to the J.D. Power anddates
2012 U.S. Financial Advisor Satisfaction Sttifiyeleased today.

The study measures the satisfaction of both emplagleisors (those who are employed by their investm
services firm) and independent advisors (those avbaffiliated with a broker-dealer but operatesipendently).
The study examines nine key drivers of employeésadwsatisfaction: firm performance; compensatmntact;
people; job duties; work environment; products affdrings to clients; technology; and services saplport
offered to financial advisors. The study also eixas eight key drivers of independent advisor fatison: firm
performance; contact; people; job duties; compémsaiechnology; products and offerings to cliemtsgl
services and support offered to financial advisors.

“Providing the right mix of technology and supptartadvisors, thus optimizing the time they spenthwiients,
has the biggest impact on satisfaction,” said Dawiddirector of investment services at J.D. Poaret
Associates. “It's no coincidence that the firmsigggling with the key best practices identifiedhe study are
also paying the highest retention and signing besitrs compensate for a poorer work experience.”

The study also finds that firm performance contiteebe the most important factor that drives aatvis
satisfaction among both employee and independemd@d. Satisfaction is based on advisors’ peioaptof
their firm, including senior management that supfee firm’s mission and values, the firm havingl@ar set of
priorities and objectives and the firm acting ie thest interest of clients.

“Ultimately, financial advisors want to work withfeam whose actions are in the best interest @nt8,” said Lo.
“Firms that stray from this fundamental principlenthish the connection with their advisors and auatty
damage the overall culture of the firm.”

Lo said that the most common disconnects with senanagement involve pushing non-investment pracdaict
services as well as keeping advisors from clieatafawork due to excessive administrative burden.

Additionally, best practices pertaining to comptianas well as administrative and technology suppare a
significant impact on advisors’ perceptions of tHgm. Best practices include technology andwafe
solutions that are aligned and integrated with \flovk processes and addressing and resolving congdigssues
quickly and efficiently.
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Advisor Satisfaction Rankings

Edward Jones ranks highest in overall satisfa@imong employee advisors for a second consecutidy stith
a score of 901 on a 1,000-point scale, and perfparscularly well in the technology and firm pemfitance
factors. Raymond James and Associates, Inc., sadand overall (864), and performs well in the cengation
and firm performance factors.

Commonwealth Financial Network ranks highest inralfesatisfaction among independent advisors feeend
consecutive study with an overall score of 917. fiitme also earns high scores in the job duties) filerformance
and technology factors. Raymond James Financiai@arfollows in the rankings (887), performing nalfirm
performance and firm’'s services and support offéodithancial advisors.

The 2012 U.S. Financial Advisor Satisfaction Stiglgased on responses of nearly 2,800 financiabads
Survey sample and industry weighting was provide®balified Media and Investment News. The studg wa
conducted between November 2011 and January 2012.

About J.D. Power and Associates

Headquartered in Westlake Village, Calif., J.D. Boand Associates is a global marketing informasiervices
company providing forecasting, performance improseinsocial media and customer satisfaction insightl
solutions. The company’s quality and satisfactimasurements are based on responses from millions o
consumers annually. For more information on caiergs and ratings, car insurance, health insuraretephone
ratings, and more, please vidibPower.comJ.D. Power and Associates is a business unihefMcGraw-Hill
Companies.

About The McGraw-Hill Companies

McGraw-Hill announced on September 12, 2011, i@ntion to separate into two public companies: MaGr
Hill Financial, a leading provider of content anthbytics to global financial markets, and McGrawkHi
Education, a leading education company focusedgitatlearning and education services worldwideGdaw-
Hill Financial's leading brands include StandardP&or’'s Ratings Services, S&P Capital 1Q, S&P Indjd@latts
energy information services and J.D. Power and éiases. With sales of $6.2 billion in 2011, the @aation
has approximately 23,000 employees across more2@@uoffices in 40 countries. Additional informatics
available ahttp://www.mcgraw-hill.com/

J.D. Power and Associates M edia Relations Contacts:
John Tews, Troy, Mich.; (248) 680-62X8edia.relations@jdpa.com
Syvetril Perryman; Westlake Village, Calif.; (808)8-8103;media.relations@jdpa.com

Follow us on Twitter: @JDPower

No advertising or other promotional use can be nwdie information in this release without the esgs prior
written consent of J.D. Power and Associatesw.jdpower.com/corporate
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Customer Satisfaction Index Ranking

Employee Advisor Segment
(Based on a 1,000-point scale) JDPower.com
Power Circle Ratings ™
for consumers
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Charts and graphs extracted from this press release must be accompanied by a statement identifying J.D. Power
and Associates as the publisher and the J.D. Power and Associates 2012 U.S. Financial Advisor Customer
Satisfaction StudySM as the source. Rankings are based on numerical scores, and not necessarily on statistical
significance. JDPower.com Power Circle Ratings™ are derived from consumer ratings in J.D. Power studies. For
more information on Power Circle Ratings, visit jdpower.com/fags. No advertising or other promotional use can be
made of the information in this release or J.D. Power and Associates survey results without the express prior
written consent of J.D. Power and Associates.
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Customer Satisfaction Index Ranking

Independent Advisor Segment
(Based on a 1,000-point scale)
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Charts and graphs extracted from this press release must be accompanied by a statement identifying J.D. Power
and Associates as the publisher and the J.D. Power and Associates 2012 U.S. Financial Advisor Customer
Satisfaction StudysM as the source. Rankings are based on numerical scores, and not necessarily on statistical
significance. JDPower.com Power Circle Ratings™ are derived from consumer ratings in J.D. Power studies. For
more information on Power Circle Ratings, visit jdpower.com/fags. No advertising or other promotional use can be
made of the information in this release or J.D. Power and Associates survey results without the express prior
written consent of J.D. Power and Associates.



