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J.D. Power and Associates Reports:
Cedarglen Homes, Mattamy Homes and M orrison Homes Achieve
Builder of Excdlence Distinctionsin the Calgary Single-Family Home M ar ket

WESTLAKE VILLAGE, Calif.: 14 April 2012 — Three homebuilders, Cedarglen Homes, Mattamy Hosnel
Morrison Homeshave been recognized as J.D. Power Builders oflEexoe for providing outstanding service and
high customer satisfaction, according to the Jdvét and Associates 2012 Alberta Single-Family Ntwne
Builder Customer Satisfaction Stutfy

The study measures new-home buyer satisfactionghiaut the new-home purchase and early-ownership
experiences among builders in Alberta, and is cotedblin association with the Professional Home dgu Institute
of Alberta. Customer satisfaction is measured aceight factors: builder'service/warranty staff; builder's sales
process/staff; home readiness; construction sitevtevorkmanship/materials; price/value; physicaigie elements;
and design centre/décor centre.

To achieve this distinction, a homebuilder mustqren within the top 20 per cent of customer satista scores,
which are based on benchmarks established in dWePand Associates’ customer satisfaction research

"Top performing builders typically deliver homestbb@n schedule and without any outstanding constmuéssues,"
said Dale Haines, senior director of the real estatd construction practice at J.D. Power and Aatasc

According to Haines, many builders will requestirtielyers attend a 'pre-drywall orientation’ ofrarhe walk'. This
is the builder's opportunity to confirm with theylen the construction options and materials selasttbey've made.
However, it is also a home buyer's best opportunitynderstand the construction quality of theimeo This extra
step drives higher customer satisfaction by hidttiigy signs of quality construction and offeringrisparency.

"The Professional Home Builders Institute is proautbe able to offer customer satisfaction surveyingll Alberta
new-home builders,” says Angela Tripathy, Chieffi2wate Officer. "Congratulations to the 2012 Buildé
Excellence. Customer satisfaction will set you aathis industry!"

About J.D. Power and Associates

Headquartered in Westlake Village, Calif., J.D. Boand Associates is a global marketing informasiervices
company providing performance improvement, sociadlia and customer satisfaction insights and saistidl he
company'’s quality and satisfaction measurementbased on responses from millions of consumersadlyné&or
more information orear reviews and ratingsar insurancehealth insurancesell phone ratingshomes and more,
please visitiDPower.comJ.D. Power and Associates is a business unihefMcGraw-Hill Companies.

About The McGraw-Hill Companies

McGraw-Hill announced on September 12, 2011, tisntion to separate into two public companies: MaGHill
Financial, a leading provider of content and anedyto global financial markets, and McGraw-Hillugdtion, a
leading education company focused on digital lewyaind education services worldwide. McGraw-Hilid&icial's
leading brands include Standard & Poor’s Ratingsi&es, S&P Capital IQ, S&P Indices, Platts endrdggrmation
services and J.D. Power and Associates. With s&l$6.2 billion in 2011, the Corporation has appnwately 23,000
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employees across more than 280 offices in 40 ciesntidditional information is available http://www.mcgraw-
hill.com/.

J.D. Power and Associates M edia Relations Contacts:
John Tews; Troy, Mich.; (248) 680-6218gdia.relations@jdpa.com
Syvetril Perryman; Westlake Village, Calif.; (808)8-8103;media.relations@jdpa.com

No advertising or other promotional use can be nwddlee information in this release without the egs prior
written consent of J.D. Power and Associatesw.jdpower.com/corporate
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