The McGraw-Hill Companies

J.D. Power and Associates Reports:
Tablets Challenge Personal Computersfor Top Position in Content Consumption

Apple Ranks Highest in Owner Satisfaction amonglididanufacturers

WESTLAKE VILLAGE, Calif.: 13 September 2012 —Tablets are transforming the way content is coreiim
and challenging the usage patterns for personapuaters, according to the J.D. Power and Associzi&® U.S.
Tablet Satisfaction Study released today.

The inaugural Tablet Satisfaction Study finds tialtet owners spend 7.5 hours per week browsingnteenet,
watching videos, listening to music, and readingksoon their device, compared with spending 9.6$par
week on a personal computer for the same activigsrall satisfaction is 857 (on a 1,000-poiniecamong
owners who view three or more hours of video pegka@n their tablet, which is 45 points higher tlaamong
those who do not. In addition, those who spendetbranore hours viewing video content are mordyike
purchase another tablet from their current manufactn the future than are those who do not wakhmuch
video content (90% vs. 81%, respectively).

“As tablet computing, multimedia, display, and apgtion offerings continue to evolve, their impactusage
patterns will continue to grow,” said Dr. Uma Sa,Jkenior director of mobile devices at J.D. Poavet
Associates. “Tablets are a force in the marketplaatoffer a great alternative to laptops and oeltb.”

The study measures tablet owner satisfaction artieogge who have owned their tablet for less thany®ars.
Satisfaction is measured across five key factarsrdler of importance, they are: performance (26%3g of
operation (22%), styling and design (19%), feat(t&86), and price (16%).

Apple ranks highest, achieving a score of 848, @artbrms well in four factors: performance; easepdration;
styling and design; and features. Amazon (841)etyo®llows Apple in the rankings and performs pafarly
well in the price factor.

The study also finds the following key tablet uspgterns and purchase trends:

e Tablet owners who also have a smartphone spendré@mt more time browsing the Internet on theiletab
than on their smartphone. Similarly, they spengp&&ent more time using gaming apps on their tabéet
on their smartphone.

* One-fourth (25%) of owners indicate they use ttalet for business purposes.

* More than one-third (37%) of tablet owners say theylikely to buy a new tablet within the nextrh@nths.

* Among tablet owners who are highly satisfied (th@ggng their device 10 on a 10-point scale), ¢ eet
say they are likely to purchase additional consushextronic devices from the same manufacturer.

» Three-fourths (75%) of tablet owners indicate theye the sole decision-maker in purchasing thaiicge

* More than one-half (61%) of owners share their cewith at least one other person.

The 2012 U.S. Tablet Satisfaction Study is baseexperiences reported by 1,985 tablet owners. Tty svas
fielded in July 2012.



For more information on customer satisfaction wiiteless service, wireless retail sales, cell phuaedsets,
customer care, prepaid wireless service and bussimigsless service, please visit JDPower.com.

About J.D. Power and Associates

Headquartered in Westlake Village, Calif., J.D. Boand Associates is a global marketing informasiervices
company providing performance improvement, sociadliam and customer satisfaction insights and saistio
The company'’s quality and satisfaction measurenat®ased on responses from millions of consumers
annually. For more information aar reviews and ratingsar insurancehealth insurangeell phone ratingsand
more, please visiDPower.comJ.D. Power and Associates is a business unihefMcGraw-Hill Companies.

About The McGraw-Hill Companies

McGraw-Hill announced on September 12, 2011, i@ntion to separate into two public companies: MaGr
Hill Financial, a leading provider of content andhbytics to global financial markets, and McGrawkHi
Education, a leading education company focusedgtablearning and education services worldwideQdaw-
Hill Financial's leading brands include StandardP&or’'s Ratings Services, S&P Capital 1Q, S&P Indjd@latts
energy information services and J.D. Power and éiases. With sales of $6.2 billion in 2011, the @aation
has approximately 23,000 employees across more2@@woffices in 40 countries. Additional informatits
available ahttp://www.mcgraw-hill.com/
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NOTE: One chart follow.



J.D. Power and Associates
2012 U.S. Tablet Satisfaction Study™

Overall Tablet Index Rankings
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Charts and graphs extracted from this press release must be accompanied by a statement identifying

J.D. Power and Associates as the publisher and the J.D. Power and Associates 2012 U.S. Tablet Satisfaction
StudySM as the source. Rankings are based on numerical scores, and not necessarily on statistical significance.
JDPower.com Power Circle Ratings™ are derived from consumer ratings in J.D. Power studies. For more
information on Power Circle Ratings, visit jdpower.com/fags. No advertising or other promotional use can be
made of the information in this release or J.D. Power and Associates survey results without the express prior

written consent of J.D. Power and Associates.



