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J.D. Power and LMC Automotive Report:
July New-Vehicle Retail Sales Continue Strong Yeaover-Year Growth

WESTLAKE VILLAGE, Calif.: 26 July 2012 — July’s new-vehicle retail sales are expectedast phe second
strongest year-over-year growth rates during tis¢ p2 months, according to a monthly sales foregegtloped
by J.D. Power and Associates’ Power Informationidek® (PIN) and LMC Automotive.

Retail Light-Vehicle Sales

July new-vehicle retail sales are projected to comat 969,200 units, which represents a seasoad]lysted
annualized rate (SAAR) of 11.5 million units. Thedlimg rate is a decline from June, but is on paitk the
expected level for 2012. Retail transactions aeentlost accurate measurement of true underlyingucogis
demand for new vehicles.

“Retail sales got off to a fast start in July, avitile they’'ve slowed down a bit as the month hagmssed,
through the first 16 selling days, they're still 1p.1 percent, compared to July 2011,” said Johmptuey,
senior vice president of global automotive operatiat J.D. Power and Associates. “The positivevtirdas
continued to build, as July is looking strong asro®st vehicle segments, as well as for many ofrthj@r
manufacturers.”

All major segments are expected to show year-oear-gales gains in July, with the exception ofrtingsize
CUV segment. The sub-compact conventional, midsizezentional and compact conventional segments are
projected to show year-over-year increases of 28epé¢ or more.

U.S. Retail SAAR—July 2011 to July 2012
(in millions of units)
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PIN data shows that new-vehicle loans of 72 moattgreater account for 30 percent of retail saleluly 2012,
up from 26.7 percent in July 211.

“Long-term financing is a key driver in sales groytsaid Humphrey. “Loan terms and credit avaligbare
bringing consumers back into the market who haenlstut out since the recession began in 2008.”

Total Light-Vehicle Sales

Total light-vehicle sales remain stable, with tloduwme in July expected to come in at 1,168,000suai20
percent increase from July 2011. July is typicallpw fleet month, averaging 15 percent of togthiivehicle
sales during the past five years. July 2012 resiaww at 17 percent, but stronger than the hishtbarerage.

J.D. Power and LMC Automotive U.S. Sales and SAAR @nparisons

July 2012 June 2012 July 2011
New-Vehicle Retail 969,200 units 1,021,635 units 892,195 units
Sales (18% higher than July 2071)
Total Vehicle Sales 1,168,000 units 1,282,981 units 1,057,172 units
(20% higher than July 2011)
Retail SAAR 11.5 million units 12.2 million units 9.5 milliomnits
Total SAAR 14.1 million units 14.1 million units 12.2 milliomnits

Figures cited for July 2012 are forecasted baseti®first 16 selling days of the month.
*The percentage change is adjusted based on theenafnelling days in the month (24 days in Julg20s. 26
days in 2011).

Sales Outlook

Risk of further economic slowdown continues to moamthe U.S. labor market weakens. However, coctshn
is gaining traction, which is typically a leadinglicator of recovery. Given the conflicting variebland a
sustained level of pent-up demand, LMC Automots/enaintaining its 2012 forecast for light-vehictdes at
14.5 million units, with retail sales at 11.6 noli units.

“The Automotive industry is closely watching théesaperformance over the next two months as thasing
wrestles with a mixed bag of economic signals,tl Saff Schuster, senior vice president of forengsit LMC
Automotive. "Given the economic slowdown and theréasing likelihood that we see a second half biocstito
sales there is approximately 150,000 units of tasthe 2012 forecast.”

North American Production

Through the first half of 2012, the North Ameridaght-vehicle production volume increased 22 petcen
compared with the same period in 2011. More thdmillion additional vehicles have been built i ffirst six
months this year, relative to the first half of 20With inventory replenishment and stronger demiaritie first
quarter being the main factor for the higher pradumcvolume. Honda and Toyota’s production in tinst fhalf
this year is up 75 percent and 65 percent, reyadgtias both manufacturers continue to recovenftioe impact
of the Japan earthquake/tsunami. U.S. manufactgringth is outperforming the rest of North Ameriedth a
26 percent year-to-date increase. Production inidtexas increased 13 percent and Canadian mantfegrtip
19 percent.

Vehicle inventory in early July slightly increastda 58-day supply, compared with 52 days in JOae.
inventory remains at a below-normal level with ad&y supply, up from 43 days in June. Truck inventevels
are at normal levels with a 67-day supply, up f@lrdays in June.

LMC Automotive’s production forecast for North Anieain in 2012 stands at 14.9 million units and repngs a
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14 percent increase from the 13.1 million uniteadsded in 2011. LMC Automotive expects 2013 North
American production to exceed the 15 million-uhiieshold, to nearly 15.3 million units.

“Increases in North American production volume ramabright spot in the automotive industry thisayeas
volume teeters at 15 million units and is at thghkst level since 2007,” said Schuster. “Much dkenand, there
remains some risk of a cooling as the year progsedsut inventory is being well managed.”

About J.D. Power and Associates

Headquartered in Westlake Village, Calif., J.D. Boand Associates is a global marketing informasiervices
company providing forecasting, performance improgetnsocial media and customer satisfaction insight
solutions. The company’s quality and satisfacti@asurements are based on responses from millions o
consumers annually. For more information on caiergs and ratings, car insurance, health insuraretephone
ratings, and more, please vidibPower.comJ.D. Power and Associates is a business unihefMcGraw-Hill
Companies.

About The McGraw-Hill Companies

McGraw-Hill announced on September 12, 2011, tisntion to separate into two public companies: MaGr
Hill Financial, a leading provider of content anthbytics to global financial markets, and McGrawkHi
Education, a leading education company focusedgtablearning and education services worldwideQdaw-
Hill Financial’s leading brands include StandardP&or’'s Ratings Services, S&P Capital 1Q, S&P Indjd@latts
energy information services and J.D. Power and éates. With sales of $6.2 billion in 2011, the @mation
has approximately 23,000 employees across more2@@woffices in 40 countries. Additional informatics
available atttp://www.mcgraw-hill.com/

About LMC Automotive

LMC Automotive, formerly J.D. Power Automotive Fagsting, is the premier supplier of automotive ¢aists
and intelligence to an extensive client base afrmotive manufacturer, component supplier, logisticd
distribution companies, as well as financial andegoment institutions around the world. LMC’s glbba
forecasting services encompass automotive saledygtiion and powertrain expertise, as well as adyis
capability. LMC Automotive has offices in the UrdtStates, the UK, Germany, China and Thailand supauit

of the Oxford, UK-based LMC group, the global leaisleeconomic and business consultancy for thebagmess
sector. For more information please weitw.Imc-auto.com

Media Relations Contacts
John Tews; J.D. Power and Associates; Troy, M(@48) 680-6218media.relations@jdpa.com
Emmie Littlejohn; LMC Automotive; Troy, Mich.; (24817-2100 elittlejohn@Imc-auto.com

No advertising or other promotional use can be nwdile information in this release without the esgs prior
written consent of J.D. Power and Assaociates or LM@motive.www.jdpower.com/corporatevww.lmc-
auto.com
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