
J.D. Power asked interior paint purchasers 
how their past experience with a paint brand 
affected their shopping process and purchase 
experience as well as the role of their current 
experience in terms of driving loyalty to the 
brand for the next painting project.

Based on findings from the J.D. Power and Associates 
2012 Interior Paint Satisfaction StudySM 
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Charts and graphs extracted from this press release must be accompanied by a statement identifying J.D. Power 
and Associates as the publisher and the J.D. Power and Associates 2012 Interior Paint Satisfaction StudySM as the 
source. Rankings are based on numerical scores and not necessarily on statistical significance. 
No advertising or other promotional use can be made of the information in this release or J.D. Power and Associates 
study results without the express prior written consent of J.D. Power and Associates.
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