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J.D. Power and Associates Reports:
Vehicle Owners Show Willingness to Spend on Automioe Infotainment Features

Autonomous Driving Technology Pigues Interest @r®ium Vehicle Owners

WESTLAKE VILLAGE, Calif.: 26 April 2012 — Vehicle owners have come to expect additionatgaf
features and are now turning their attention monafotainment technologies in their vehicle, aciiog to the
J.D. Power and Associates 2012 U.S. Automotive BimgrTechnologies Study released today.

The study measures vehicle owner interest and peecimtent for emerging automotive technologieth before
and after market price is revealed. The top-fivesidered technologies—based on vehicle owners wdfiodte
that they “definitely” or “probably” would purchase their next vehicle—both pre-price and at magkate are:

Pre-Price Feature Interest At Market Price Feature Interest

Light emitting diode (LED) headlights 70% HD rad#n$100) 52%
Natural language voice-activation 69% Enhancedsioll mitigation systernat $750)  46%
Next-generation head-up display 69% Wireless caimncsystem(at $300) 45%
Wireless connectivity system 68% Surround-viewf8g8Ion camerdat $550) 44%
Remote vehicle diagnostics 65% Personal assistaiety servicegt $15/month) 41%

Not unexpectedly, purchase interest declines a@ib§satures when a price is introduced.

“While vehicle owners remain very interested inhtealogies that make their vehicle safer, they ameing their
attention more and more toward features and teogres that allow them to be productive, connectetl a
entertained while in their vehicles,” said Mike \Waauwkuyk, executive director of global automotate].D.
Power and Associates. “Given the variety of intexé®m consumers, automakers will be challenggulitsue
technologies that fit their consumer’s interesternder to attract them to their products.”

Autonomous Driving—Polarizing Views on Value

One of the newest, and the most expensive, techesiancluded in this study is autonomous drivinode—a
feature that allows the vehicle to take contrchoteleration, braking and steering, without any dwam
interaction. While this technology is still beinguiloped and tested, 20 percent of all vehicle osveay they
“definitely would” or “probably would” purchase it their next vehicle after learning the estimateatket price
of $3,000. Prior to learning the price, interestthis technology was at 37 percent.

The study finds that vehicle owners are nearlykadyl to select fully autonomous driving mode asytlare to
select semi-autonomous driving technologies su@margency stop assist ($800), traffic jam as$BDQ) or
speed limit assist ($800).

“Consumers are still learning about how autonontbusng technology could be used in their vehiclesid
VanNieuwkuyk. “Many owners are skeptical aboutaslag control of their vehicle and would like t@gtbe
technology proved out before they adopt it.”
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Vehicle owners with the highest interest in fullf@nomous driving at market price are males (23k@se
between the ages of 18 and 37 (30%), and thoswliviurban areas (30%). The study also findgh tdegree
of interest (41%) in fully autonomous driving amor&hicle owners who expressed interest in the aatiom
parallel parking feature, further illustrating slamiinterest in both semi-autonomous and fully aotaous
driving modes.

Interest in autonomous driving mode differs amoreggpum and non-premium vehicle owners. After leagrthe
price, interest in the feature is at 18 percentrgnmon-premium vehicle owners and at 31 percenhgmo
premium owners.

Research conductedy J.D. Power’s Consumer Insight and Strategyu@to track social media activity
regarding autonomous driving finds that online seent is generally positive. While some vehicle enmn
perceive the benefit of autonomous driving as @kire control away from careless, distracted dsivethers see
it as an opportunity to be free and to enjoy theetivhile traveling. However, auto enthusiasts sger@mous
driving as the loss of status and would not wargive up the pleasure of driving.

Other social media research findings include:

» Many drivers believe that autonomous driving issarerging trend, but is still far off in daily use
primarily due to legal barriers and real-life impientation hurdles.

e Drivers would want the option for autonomy duriimgds of “boring” driving, such as commuting to and
from work, highway driving, going to the store ording a parking space, but want to take control fo
pleasure driving or manual maneuvering.

» Given consumer expectation that an autonomous leeliti cost more upfront and also to maintain than
a traditional vehicle, some consumers envisiorpthtential for vehicle-sharing programs with neigtso
or within families as a means to offset these costs

The 2012 U.S. Automotive Emerging Technologies $iaased on responses from more than 17,400leehic
owners. The study was fielded in March 2012. Theystncludes 23 primary technologies, each withtesl
secondary technologies; analyses on device conitgctiavigation, safety and premium sound systeariey
emerging technologies packaging exercise; an engetgchnologies adoption calculator; and expanded
psychographic and lifestyle-driven content.

About J.D. Power and Associates

Headquartered in Westlake Village, Calif., J.D. Boand Associates is a global marketing informasiervices
company providing performance improvement, sociadlia and customer satisfaction insights and saistio
The company'’s quality and satisfaction measurenatdased on responses from millions of consumers
annually. For more information aar reviews and ratingsar insurancehealth insurangeell phone ratingsand
more, please visiDPower.comJ.D. Power and Associates is a business unihefMcGraw-Hill Companies.

About The McGraw-Hill Companies

McGraw-Hill announced on September 12, 2011, tisntion to separate into two public companies: MaGr
Hill Financial, a leading provider of content anthbytics to global financial markets, and McGrawkHi
Education, a leading education company focusedgtablearning and education services worldwideQdaw-
Hill Financial’s leading brands include StandardP&or’'s Ratings Services, S&P Capital 1Q, S&P Indjd@latts
energy information services and J.D. Power and éates. With sales of $6.2 billion in 2011, the @mation
has approximately 23,000 employees across more2@@woffices in 40 countries. Additional informatics
available atttp://www.mcgraw-hill.com/

! Autonomous driving social media research includésmation from October 2011 through April 2012nsisting of over 25,000 online sound bites
across various social media channels.
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SPOTLIGHT | Autonomous Driving

Based on findings from the J.D. Power and Associates
2012 U.S. Automotive Emerging Technologies Study™

Autonomous driving functions, including steering and
acceleration, are functions automatically controlled by a vehicle
that require minimal human interaction in order to improve
driving convenience or when there is an emergency.

The 2012 U.S. Automotive Emerging Technologies Study
measures vehicle owners’ interest in three emerging semi-
autonomous driving technologies, as well as interest in a fully
autonomous driving technology that is still under development.

Fully Autonomous Driving
Definitely/Probably Would Purchase, based on a market price of $3,000)
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Speed Limit Assist
Definitely/Probably Would Purchase, based on a market price of $800

(Semi-autonomous—vehicle camera sees speed limit signs and adjusts speed)
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Emergency Stop Assist
Definitely/Probably Would Purchase, based on a market price of $800

(Semi-autonomous—engages only in emergencies)
MALE VS. FEMALE AGE VEHICLE TYPE
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Traffic Jam Assist
Definitely/Probably Would Purchase, based on a market price of $800

(Semi-autonomous—steers, maintains proper distance between vehicles, and stops)

MALE VS. FEMALE AGE VEHICLE TYPE
36% 31% 16% 8%
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Source: J.D. Power and Associates 2012 U.S. A tit ing Technologies Study™
Charts and graphs extracted from this press release must be accompanied by a statsment 4dentlfylng J.D. iner
and Assaciates as the publisher and the J.D. Power and i 2012U.S. A 9ing J
.nw Assucurssm

Study™ as the source. Rankings are based on numerical scores and not ly ific
No advertising or other promotional use can be made of the information in this rslaass ord.D. Power and Asscclatss
study results without the express prior written consent of J.D. Power and Associates.




